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Introduction
Whatisa NewTown?
InternationalNewTownInstitute (2010)

DesignSize and rapid growth

Life cycle Starting situation

Å A NewTownis plannedandbuilt, basedon a largescale,integralmasterplan,on a site whereno
town wasbefore. Thisiswhat seta Newtown apart from `normal`,graduallydevelopedtowns.

Å Thefoundationof the Newtown is groundedin a clear(political)degree. Connectedto this is the
characteristicthat the newsettlementwill grow into a town in a short time span.

Å TheNew town will havea certain degreeof political, governmentaland/or economicautonomy.
Thisis what discriminatesNewtowns from (largescale)town expansionsthat are not autonomous
in anyway,but havebeenattachedto anexistingtown.έ

They are characterized by:

aŀǊƛƴŀ ŘΩhǊΣ 
Oropesa, Spain 
2010
Source: Marina 
ŘΩhǊ DǊƻǳǇ

What is a NewHolidayTown?

aŀǊƛƴŀ ŘΩhǊ мфул 
and 2010.
Source: Greenpeace, 
Destrucción a toda 
costa. (2010)



Ciutat del repós i les Vacances

A place to predominate the "cultural work time, rest and intellectual
education"Wherethere shouldbe "rebuild and strengthenthe forcesof the
workers"through"trips, exercise,andagriculturalwork. ROVIRA(2003)

Extension of the Gran Via in Barcelona for sanitation. 

Macià Plan (1933)

Programm of ñCiutat del rep·s i les vacancesò.

Source: PPG-AU FAUFBA and Catalan enciclopedia

La caseta desmontable, 1929-1935. 

GATCPAC

Proposal, GATPAC Advertisement

Source: Catalan enciclopedia Source: La Ciudad del Repos, variaciones sobre un tema. Sambricio.C. 1987

Castelldefells. Grid 33x33km 

Source. Google maps
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Architects: GATEPAC

Design: 1933

Completion: The spanish civil 

war stopped the project.

Location: Castelldefells, 

Barcelona, Spain

Site: 200 ha approx.

Programm: Bathing area; 

area weekend; area of 

residence; zone for rest cures 

in sanatoriums and 

agricultural crop area with 

vegetable gardens for rent.



Prora

TheNazisplannedmassmurderandtheyalsoplannedmasstourism,aspart
of their attempt to indoctrinatethe entireGermanpopulation
BBCnews(2008)

Prora. Grid 33x33km 

Source. Google maps

Kdf-Seaside Prora

Source: Documentation 

Zentrum Prora

PublicSpace in Prora

Source: Documentation Zentrum Prora

Prora aerial image

Source: Bernd Kuehl 

άIƻƭƛŘŀȅ ŎŀƳǇ ǿƛǘƘ ŀ bŀȊƛ 

Ǉŀǎǘέ ../ ƴŜǿǎ όнлммύ

Architect: Clemens Klotz 

Design: 1936

Completion: the II World 

War stopped the project

Location:  Rügen 

Island,Germany

Site: 65 ha approx.

Population: 20.000 inhab.

Programm: administration 

building, reception building, 

sea bridge, community 

building, houses for 

followers, sport halls, statio, 

ŦŜǎǘƛǾŀƭ ŀǊŜŀΣ ŦŜǎǘƛǾŀƭ ƘŀƭƭΧ
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Las Vegas

The business of Las Vegas consist in the alterateration of cronological time, in 
the generation of identical and systematized sequences of time, so the tourist 
lose the sense os chronological time and begin to spend wildly  IRIBAS 2005

Las Vegas. Grid 33x33km 

Source. Google maps

Map of Las Vegas. Strip showing every written word seen from the road

Source: VENTURI (1978)

Connecting 

Architecture with 

Symbols

Source: VENTURI (1978)

with Symbols

Design: 1930

Location: Nevada, EEUU

Site: 3.400 ha (2010)

Population: 583,756 inhabit. 

(2010)

Las Vegas is to the Strip what 
Rome is to the Piazza.VENTURI 

(1978)
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Cancún

Las Vegas. Grid 33x33km 

Source. Google maps
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Architects:

Design: 1969

Location: Quinata de Roo, 

México

Site: 500ha approx.

Population: 628.306 inhab 

(2010)

Programm:

Conceptual approach of urban plnning in Cancun All inclusive resorts in Cancun

Source: FONATUR 1982 Source: ALDAPE, La configuración del espacio turístico de Cancun, 2010. p 

63

The tourism successis producedby the accumulation of alternative time
offers which satisfies and covers the needs and aspirations of tourists.
Moreover, the new architecture that is required for tourism is not
architectureabout form. What is claimednow, is a new conceptionin which
spaceis a tool, not an end. The real purpose of the construction is the
constructionof time. IRIBAS(2003)



aŀǊƛƴŀ ŘΩhǊ

aŀǊƛƴŀ ŘΩhǊΦ Grid 33x33km 

Source. Google maps

Oropesa
2,6km2

aŀǊƛƴŀ ŘΩhǊ
2,50km2
22.500 hab/km2 approx.

aŀǊƛƴŀ ŘΩhǊ DƻƭŦ
18km2 !ǊŎƘƛǘŜŎǘǎΥ aŀǊƛƴŀ ŘΩhǊ DǊƻǳǇ

Design: 1989

Location: municipalities of 

Oropesa and Cabanes, Spain

Municipality of Oropesa:

Site:26,4km2

Density: 425,4hab/km2

aŀǊƛƴŀ ŘΩhǊ tǊƻƎǊŀƳƳΥ

15.000  livings approx.

1.000 rental apartment MD

1.170 hotel rooms (*** to 

*****)

Spa, amusement parks, water 

ǇŀǊƪǎΣ ǊŜǎǘŀǳǊŀƴǘǎΣ ǎƘƻǇǎΧ
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Oropesa and Cabanes 2009 E 1/75.000

Source: own elaboration fromplansof 

OROPESA CITY COUNCIL 2009

The Group has developed its
own fully integrated business
model, wherefull control of the
businesscycle allows them to
keep costs to a minimum. The
important increase that has
been achieved in real estate
salesisdueto:

aŀǊƛƴŀ ŘΩhǊ DǊƻǳǇ нлмл 

LƳŀƎŜ ƻŦ aŀǊƛƴŀ ŘΩhǊ

{ƻǳǊŎŜΥ aŀǊƛƴŀ ŘΩhǊ DǊƻǳǇ



aŀǊƛƴŀ ŘΩhǊ DƻƭŦ
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aŀǊƛƴŀ ŘΩhǊ DƻƭŦΣ ŎŀōŀƴŜǎ 9 мκнллΦллл

SourceΥ tƭŀƴ tŀǊŎƛŀƭ tΦ5Φ!ΦL  aŀǊƛƴŀ ŘΩhǊ DƻƭŦCABANES 2009



How is the public space of a town for 
holidays built just for one actor?

Is it a public space designed for collective 
life?

The objective of this study is to analyze the social impact that these urban 

developments involve.

User Profile

Frequency of use of the NHT by 

neighbors

Diversity of public space

Intensity of use that neighbors make of 

public space and Ways of inhabiting 

urban space in day life

Relationships between neighbors

Valoration and satisfaction of urban 

space by users ROCA, J.,BURNS, M. Y GARCÍA, P.,2003

How many days and months per year do 
the inhabitants frequent the town?

The purpose of this variable is to know 
the kind of users who

Is it a space of representation where the 
community is visible? BORJA 2001

Is it aplace for its neighborhood?

Are they urban systems in which 
contacts, regulations, interchanges and 
communication take place among its 

neighbors for the necessary coexistence? 
RUEDA (1996)

Objective



Qualitative 

methodologys:

Case of study: aŀǊƛƴŀ ŘΨhǊ

The Survey мрл ǎǳǊǾŜȅǎ ǿŜǊŜ ƳŀŘŜ ǘƻ aŀǊƛƴŀ ŘΩhǊ ǳǎŜǊǎ ōŜǘǿŜŜƴ  ǘƘŜ мst

and the 15th of  August, 2010 

Etnography : Participant Observation The same route was repeated in 

three different time slots doing a photo tour: PEREZ 2009

1st. from 11.30h to 14h; 2nd. from 17.30h to20h; 3rd from  21h to 23h. 

Marina dôOr
Source: own elaboration fromplansof Marina dôOr Group 2009

E 1/20.000

Methodology



93%

7%

Nationality

SPANISH

FOREIGN

Andalucia
7%

Comunidad 
Valenciana

14%

Aragon
10%

Cataluña
6%

Pais 
Vasco

6%

Castilla y 
León

6%

Castilla 
La 

Mancha
7%

La Rioja
1%

Madrid
37%

Murcia
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Navarra
5%

Spanish nationality

90-80
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80-70
1%

70-60
10%

60-50
11%

50-40
27%

40-30
27%

30-20
18%

20-18 
5%

How old are you?

Results UserProfile

Marina d'Or
85%

Oropesa 
del Mar

11%

Cabanes
1%

Others
3%

Where do you sleep tonight?

Principal 
residence

6%

Vacation 
home

46%Hotel
19%

Rental 
Property

29%

In which kind of accommodation do you sleep?

*Data Rate

0,00

20,00

40,00

60,00

80,00

100,00

120,00

Where do you sleep and in which kind of 
accommodation?

Rental Property

Hotel

Vacation home

Principal residence

donËt know

*Data rate

90-80
1%

80-70
1%

70-60
12%

60-50
14%

50-40
34%

40-30
29%

30-20
9%

How old are you?/ Do I have children



37%

26%

29%

8%

How many years ago do you come to 
Marina d'Or?

ItËs my first year

Between 2 and 5 years

Between 6 and 10 years

Between 11 and 20 years

*Data rate

0

20

40

60

80

100

120

1st year 2-5 
years 

incl.

6-10 
years 

incl.

11-20 
years 

includ.

How many years ago do you come to Marina 
d'Or and in which kind of accommodation?

Rental Housing

Hotel

Vacation Home

Principal 
Residence

*Data rate

Results UserProfile



How many days per month do you frequent Marina d'Or? 
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Nº 
days/month 

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC FREQUE
NCY 

0 dias 91,4 93,1 81,2 74,3 85,4 75,2 67,5 0,00 85,4 86,3 92,3 90,6 75,69% 

1 day 0,8 0,8 0,8 1,7 0,8 1,7 1,7 1,7 2,5 2,5 0,8 0,8 1,47% 

2 days 1,7 1,7 1,7 1,7 1,7 1,7 1,7 0,0 0,8 1,7 1,7 0,0 1,48% 

3-7 days 2,5 2,5 10,2 14,5 5,9 5,9 3,4 24,7 2,5 5,9 1,7 5,1 7,30% 

8-15 days 0,8 0,0 2,5 2,5 0,8 2,5 4,2 30,7 1,7 0,0 0,0 0,8 4,19% 

15-29 days 0,8 0,8 0,8 1,7 1,7 0,8 5,1 23,9 1,7 0,8 0,8 0,8 3,57% 

30 days 1,7 0,8 2,5 3,4 3,4 11,9 16,2 18,8 5,1 2,5 2,5 1,7 6,29% 

Total 100 100 100 100 100 100 100 100 100 100 100 100 100% 
 

 

1,30

1,21

1,65 1,88

1,55

2,09
2,56

5,32

1,58

1,44 1,29

1,34

0

1

2

3

4

5

6

D
a

y
s

 p
e

r 
m

o
n

th

Mean 1= 0 day
2= 1 day

3= 2 days
4= 3-7 days incl.
5= 8-15 days incl.
6= 15-29 days incl.
7= 30 days

Results Frecuencyof use
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Town centre

Sector Les Amplaries
Sector Torre La Sal

Sector Town centre Sector Les Amplaries Building typology I Sector Les Amplaries Building typology II

Longitudinal section

Transversal section

Buildings of 300 livings 
approx. and 11 floors

Longitudinal 
section

Transversal 
section

Results Diversityof publicspace

Marina dôOr  E 1/20.000

Source: own elaboration fromplansof Marina dôOr Group 2009
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